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Three BIG barriers to public support 
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CYNICISM 

There is widespread 

agreement among the 

public that there has 

been no progress in 

developing countries. 

Most people do not 

have any connection 

(and little empathy) 

with the world’s 

poorest people. 

Very few believe that 

their actions can have 

any impact on these 

problems. 

DISTANCE FUTILITY 
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Transform the way the sector 
talks about itself. 

Reverse the decline of public 
support for our work. 

Create a climate that helps us 
all be more effective. 

Bring coordination and 
consistency to our approach. 

Our Ambition 
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The Narrative Project 

July 2014 

Narrative 
introduced to 

sector partners 

June 2014 

Working Group 
reviewed 

research and 
narrative  
structure 

March–May 
2014 
Weekly 

planning, 
coordination, 
and research 

analysis 

Feb. 2014 

First narrative 
workshop in 

London 

Dec. 2013 

Narrative 
Working Group 

launched 

Oct. 2013 

New narrative 
identified as 
a top priority 



OUR AUDIENCE 



The Engaged Public is quite small 

To qualify, people must: 

 Have some self-declared 

knowledge about development 

 Pay some attention to related 

media coverage 

 Believe that development-

related issues are at least 

somewhat important 
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74% 68% 70% 67% 

26% 32% 30% 33% 

0% 

100% 

US UK FR DE 

TOTAL DISENGAGED TOTAL ENGAGED 

Base is adult population in each country.  



Swings 
 Undecided about development 

 Generally younger than the Pros 

 Similar politically to the Pros 

 Care about other social causes, but a little less than Pros 

Audiences for this research  
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Pros 
 Positive about development 

 Liberal and well-educated 

 Consume a lot of news media 

 High perceived social capital 

Skeptics 
 Skeptical about development 

 Older 

 More Conservative 

 Care considerably less about 

other social causes 

MUST be engaged with these issues to qualify for the research 



KEY INSIGHTS 



Key Insights 
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Public attitudes are negative and entrenched 

Swings are a reachable audience  

Self-reliance and independence are the most effective narratives 

Progress alone isn’t effective 

Empowering women and girls resonates 

People need to believe that they can make a difference 

We can successfully rebut attacks 
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Audiences don’t believe things have 

improved in the developing 

world – and this view is particularly 

hard to change  

Insight 
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Despite billions in aid, the poorest people 

around the world are not much better off 

than they were 20 years ago. 

Public attitudes are negative 
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Base: US, UK, France, Germany Gen Pop (all adults) sample. Sample size 1,000 + in each country. Online. Fieldwork January 7th-13th 2014 

Poor countries tend to stay poor. 

Most of the countries that were poor 30 

years ago are still poor today. 

0% 20% 40% 60% 80% 100% 

US 

UK 

France 

Germany 



Our audiences don’t see evidence of 
positive change 
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I feel the emphasis 
is too much on 
suffering. 
I know this is reality, but  

most people 
are  
desensitized to it - 

they see it on their TVs, and they don't care. There needs to 

be an emphasis on the global family, and on the actual 

successes. 

Despair. I find it 
overwhelming 
and 
discouraging. We hear 

about everything that's wrong in the world every single day in the 

news and it  

makes me feel 
useless and 
unable to help. I think 

that using positive images of how we ARE helping would be much 

more beneficial. 

Well, I agree and also I'm fed 
up with being 
constantly 
approached. Once you 

turn on the television or the radio or even read a newspaper, 

as if it was an obligation.  

You didn't give. 
You bastard. 

Swing Skeptics Swing Skeptics 

So for 45 years, people have paid development aid. And some countries or most 

countries are still poor, apart from very few exceptions. And most 
countries are even worse 
off than before. So, for 45 years, you have done 

an experiment and this experiment was, if we pay money, they develop. And what we've 

got at the moment is the following. We've got 45 results 

from Africa and 45 results showing 

us that it's not working. And that's enough. 

That's enough of an 
argument. An argument  

against development 
aid. 



Changing these opinions is hard 
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There is a proportion that agree ‘Foreign aid is a big waste’ 

No statistically significant change in any audience group over the course of the survey 

Top 2 shown (Strongly agree + Somewhat agree) 
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49 
47 

45 

Pre Mid Post 

US UK FR DE 

Q#. QBL4 /QPS6 / QPST6. Please indicate the extent to which you agree with the idea that foreign aid is a big waste.  

Pros Skeptics Swings 

Indicates a statistically significant change from pre to post at the 90% confidence interval 



We can double the number of 

our supporters if we can convince 

the undecided ‘Swing’ audience 

Insight 
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14% 12% 18% 
11% 

39% 47% 
50% 

47% 

47% 41% 
32% 47% 

0% 

100% 

US UK FR DE 

WITHIN THE ENGAGED Skeptics Swings Pros 

Three segments within the Engaged 

15 Base is adult population in each country, and then Engaged Public in each country.  

74% 68% 70% 67% 

26% 32% 30% 33% 

0% 
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TOTAL DISENGAGED TOTAL ENGAGED 



The best arguments for development 

identify “independence” & “self-

reliance” for the world’s poorest as the 

ultimate goal 

Insight 
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Autonomy & Partnership were the strongest frames 
tested 
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NARRATIVE INDEX SUMMARY 

Ranked by Pro Index Score 

Index Score: Affinity + Net Convincing + 

Support Government Funding + 

Likely to Donate + Likely to Take Action  

Mean 311 179 102 262 226 187 212 

Range 300-319 160-193 84-127 254-266 212-253 172-194 189-224 

AUTONOMY 319 193 127 266 253 191 224 

MORALITY 313 182 84 254 224 192 217 

PARTNERSHIP 312 181 98 266 214 194 217 

PROGRESS 300 160 98 262 212 172 189 

Narrative test. See NARRATIVE & MESSAGING INDEX SCORE METHODOLOGY for Index score components 

Base: Engaged Public in each country. Sample ~1200 in each country. Fieldwork from May 14 – 29, 2014 

Pros Skeptics Swings 

Top scoring narrative 

Bottom scoring narrative 



The strongest messages were 

specific, relatable, and emphasized 

common values and loss aversion 

Insight 
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Message Key 

19 Second Scoring Message Bottom Scoring Message Top Scoring Message 

Research conducted by Penn Schoen Berland 

NAME 
Ranked by Pro Index Score 

MESSAGE TEXT 

1A WOMEN & GIRLS (VALUE VARIATION) 
Women and girls everywhere deserve an equal chance to thrive.  We must correct the imbalance that is holding them back 

and let them take control of their own destinies.  

4B HUMAN POTENTIAL (IMBALANCE) 

The world’s poor have the same energy, tenacity and hope as we do. Imbalances in health, nutrition and education leave 

them unable to capitalize on their potential. If we can correct these imbalances, we give them the chance to succeed by 

their own merit.  

7A CONTINUE V. STOP (AS LOSS AVERSION) 

We have cut child deaths almost in half, beaten smallpox and made AIDS a survivable disease. But withdraw our support 

and things go backwards. AIDS will be an epidemic once again. More children will die needlessly. To stop now would be to 

lose all that we have worked so hard to gain.  

9A MORAL SUPPORT 

People cannot help where they were born. As humans, we should support one another. If those who have share with those 

who do not have, then collectively we will all benefit. If we share our abundant resources and skills we will make a better 

world for all mankind.  

1B 
WOMEN & GIRLS (RETURN ON 

INVESTMENT) 

Investing in women and girls is very effective.  Empower them and their whole family benefits. Their nations also gain by 

their contribution to society. For every year girls attend school beyond nine years old, an entire country’s wages rise by 

20%.  

5A CONVERGENCE 
We now have a proven roadmap for the interventions that will enable us to make preventable child deaths universally rare 

by 2030.  The knowledge is in place. Now we need a global effort to scale up what we know works.  

7B CONTINUE V. STOP (PERSEVERANCE) 

There will always be setbacks but look at what we have achieved. We have cut child deaths almost in half, beaten smallpox 

and made AIDS a survivable disease. Some people are using ‘it doesn’t work’ as a justification for stopping. We say that 

that doing something is always better than doing nothing. The choices we make today will determine the future we see.  

5B 
CONVERGENCE (LOOKING BACK WITH 

ALTERNATIVE TIME-BOUND MESSAGE)   

We’ve beaten smallpox, nearly defeated polio and made AIDS a survivable disease for most people.  A world where 

preventable childhood deaths are rare is in sight within a generation if we continue to commit to what works.  



Message Key Continued 

20 Second Scoring Message Bottom Scoring Message Top Scoring Message 

Research conducted by Penn Schoen Berland 

NAME 
Ranked by Pro Index Score 

MESSAGE TEXT 

2A CORRUPTION (TRANSPARENCY) 

We must be tough on corruption and tough on the poverty that causes it.  We are exposing misuse of funds and achieving 

greater transparency from governments and organizations. Development ultimately reduces corruption too. The more 

empowered people become, the more able they are to hold their leaders to account.  

4A HUMAN POTENTIAL (BARRIERS)  
The world’s poor have the same energy and drive to better themselves as we do.  The problem is that without removing the 

barriers of poor health, education and lack of opportunity, all this human potential is getting wasted.  

9B SUPPORT WITH STIPULATIONS 

All Aid projects are not created equal and we can’t blindly support all  projects unconditionally.  We should only support aid 

projects when we know they make a lasting difference. When we know they are held accountable. When we know that the 

beneficiary actually gets the help  intended for them. Only these projects that make a difference deserve our backing. 

3A SELF-INTEREST (ECONOMIC & SECURITY) 

Helping poor people overseas has benefits at home. By prompting developing economies to grow, we are seeing exports to 

these countries grow faster than exports to major economies. It’s no longer about Aid, it’s about smart power that stabilizes  

fragile states and creates a better, safer world.  

6B 
ODA (ABRUPTION FROM PAST WITH 

REFERENCE TO SMART AID) 

In the past, aid concentrated on urgent need but wasn’t very effective in the long-term. The focus now is on smart aid that 

creates sustainable change. Rigorous evaluation means we focus investment on projects with proven long-term effects and 

cut the rest.  

3B SELF-INTEREST (AS STATUS) – US ONLY 

If we don’t take a lead in supporting poor countries then China will. They are already the third largest food donor and are 

investing increasing amounts in African infrastructure.  If we want to maintain our position in the world, stepping back is not 

an option.  

3B 
SELF-INTEREST (IMMIGRATION) –   UK, FR, 

DE ONLY 

Helping poor people overseas has benefits at home too. People often leave their country to make a new life when they lack 

any opportunity to thrive. By investing in improving conditions abroad, we also invest in easing economic migration 

pressures here.  

6A ODA (EFFECTIVENESS) 

The money spent on Aid is more effective, transparent and accountable than ever. It is much easier now to monitor how 

money is spent. Rigorous evaluation also means we focus investment on projects with measurable long-term 

transformational effects and cut projects that don’t.  

2B CORRUPTION (AGGRESSIVE) 

Levels of corruption are massively exaggerated. It is the price we must pay for doing this work, but the levels of money lost 

are tiny compared to what actually reaches those in need.  We need to root out corruption but also expose the myth of this 

dangerous exaggeration. Its scale is dwarfed by the scale of our successes.  



Women & Girls (1A) performs very well across 
audiences, while Corruption (2B) does very poorly 
Convergence (5B) performs well among Swing and respondents in the US & UK 

21 

Research conducted by Penn Schoen Berland 

Message test. See NARRATIVE & MESSAGING INDEX SCORE METHODOLOGY for Index score components 

MESSAGE INDEX SCORE SUMMARY 
Ranked by Pro Index Score 

Index Score: Affinity + Net Convincing + Support Government Funding + Likely to Donate + Likely to Take Action  

Pro Swing Skeptic US UK FR DE 

Mean 271 141 75 216 187 152 183 

Range 182-306 57-193 -7-131 142-249 102-236 76-194 75-243 

1A WOMEN & GIRLS (VALUE VARIATION) 306 193 117 240 236 194 243 

4B HUMAN POTENTIAL (IMBALANCE) 297 159 67 234 201 161 215 

7A CONTINUE V. STOP (AS LOSS AVERSION) 296 153 74 228 200 172 200 

9A MORAL SUPPORT 295 159 72 218 204 180 204 

1B WOMEN & GIRLS (RETURN ON INVESTMENT) 293 160 108 249 211 179 190 

5A CONVERGENCE 287 135 57 213 185 157 186 

7B CONTINUE V. STOP (PERSEVERANCE) 285 153 84 234 204 158 190 

5B CONVERGENCE (LOOKING BACK WITH ALTERNATIVE TIME-BOUND MESSAGE)   281 160 92 249 213 157 178 

2A CORRUPTION (TRANSPARENCY) 280 148 97 216 200 163 196 

4A HUMAN POTENTIAL (BARRIERS)  273 143 76 222 190 148 187 

9B SUPPORT WITH STIPULATIONS 269 155 131 229 191 148 222 

3A SELF-INTEREST (ECONOMIC & SECURITY) 258 127 75 218 141 148 183 

6B ODA (ABRUPTION FROM PAST WITH REFERENCE TO SMART AID) 256 136 88 225 188 148 147 

3B SELF-INTEREST (AS STATUS) – US ONLY 246 87 -12 149 NA NA NA 

3B SELF-INTEREST (IMMIGRATION) – UK, FR, DE ONLY 245 125 57 NA 167 132 181 

6A ODA (EFFECTIVENESS) 235 105 24 189 154 113 126 

2B CORRUPTION (AGGRESSIVE) 182 57 -7 142 102 76 75 

Second Scoring Message Bottom Scoring Message Top Scoring Message 



Gender equality is a compelling 

issue across donor countries 

Insight 
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Message test. See NARRATIVE & MESSAGING INDEX SCORE METHODOLOGY for Index score components 
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Base: Engaged Public in each country. Sample ~1200 in each country. Fieldwork from May 14 – 29, 2014 

Women & Girls (in a “values” framing) is the 
strongest message among Swings 



If we can convince people that 

they can make a difference, this 

belief will drive them to take action 

Insight 
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There is deep skepticism that individuals or their 
governments can make a difference 

25 

QBSR4. Thinking about you personally, how much of a difference do you think you can make to reducing poverty in poor countries?  Please use the following scale where 0 means that you ‘can’t make any difference 

at all’ and 10 means that you ‘can make a great deal of difference’. [% Top 3 (10 – can make a great deal of difference+ 9 + 8)/ % Bottom 3 Box(2+1+0- can’t make any difference at all)] 

QBSR3. Thinking about the [Country] Government, how much of a difference do you think it can make to reducing poverty in poor countries?  Please use the following scale where 0 means that you ‘can’t make any 

difference at all’ and 10 means that you ‘can make a great deal of difference’. [% Top 3 (10 – can make a great deal of difference+ 9 + 8)/ % Bottom 3 Box(2+1+0- can’t make any difference at all)] 
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Government impact on reducing poverty in poor 
countries 

Can't make a difference Neutral Can make a difference 
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Pro Swing Skeptic US UK FR DE 

Personal impact on reducing poverty in poor countries 

Can't make a difference Neutral Can make a difference 

Base: Engaged Public in each country. Sample approx. 1200 in each country. Fieldwork from May 14 – 29, 2014 

Pros Skeptics Swings Pros Skeptics Swings 



 
Our frames and messages affected respondents’ 
views of their own impact 
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Pros Skeptics Swings 

Personal impact on reducing poverty in poor countries 

Showing Top 3 (10 – You can make a great deal of difference + 9 + 8) 

Indicates a statistically significant change from pre to post at the 90% confidence interval 

#. QBSR4 /QPS2 / QPST2. Thinking about you personally, how much of a difference do you think you can make to reducing poverty in poor countries?  Please use the following scale 

where 0 means that you ‘can’t make any difference at all’ and 10 means that you ‘can make a great deal of difference’. 

Base: Engaged Public in each country. Sample ~1200 in each country. Fieldwork from May 14 – 29, 2014 



We can rebut the attacks from 

critics, and change minds in the 

process 

Insight 
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90 

86 

70 

Even the most powerful attacks fail to stand up 
against an effective rebuttal 

28 

OPPONENTS SUPPORTERS 

(10) 

(14) 

(30) 

THE ATTACK & THE REBUTTAL 

Attack: 
It’s a hopeless and bottomless pit. Year after year, money pours into places in need 

but things never get any better. In the last 50 years almost one trillion dollars in aid 

has gone to Africa and yet still all we see is the same images of suffering. Corruption 

means hardly any money reaches people in need anyway. 

Rebuttal: 
When the number of children dying from preventable causes has declined from 17 

million in 1990 to nearly 7 million in 2013, how can anyone say that it isn’t working? 

If you only see suffering, you’re missing the bigger picture. We have cut extreme 

poverty in half across the globe. AIDS is no longer a death sentence. We have 

defeated smallpox. Many countries who received Aid no longer need it. There is still 

much to do, but what we have achieved should fill us with hope. 

QAR1/4. How convincing do you find the content of this statement? 

[% Top 2 (Very convincing + Somewhat convincing) - % Bottom 2 Box (Not very convincing + Not at all convincing)] 

QAR2/5. How much more or less likely would you be to support government funding for global development programs based on this statement? 

[% Top 2 (Much more likely + Somewhat more likely) / % Bottom 2 Box (Somewhat less likely + Much less likely)] 

QAR3/6. How much more or less likely would you be to donate to a charity or non-profit that works on global development programs based on this statement? 

[% Top 2 (Much more likely + Somewhat more likely) / % Bottom 2 Box (Somewhat less likely + Much less likely)] 

QAR7. Who do you agree with more?  

THE SCORES AFTER SEEING BOTH 

Base: Engaged Public in each country. Sample ~1200 in each country. Fieldwork from May 14 – 29, 2014 

Pros 

Skeptics 

Swings 



IMPLICATIONS 



Always emphasize our goal: self-reliance 

 Position the end goal of development as the 

best way to give everyone a chance to become 

self-reliant.  

 Relate practical development support goals to 

a broader story of growing self-reliance around 

the world. 

 State abstract goals like ‘ending poverty’ as 

our ambition. These concepts act as triggers 

for Skeptics who, when provoked, are quick to 

point out unrealistic objectives as reasons not 

to support development programs. 

Don’t Do 
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Reframe the world’s poorest people as those 
who share universal values 

 Talk about people in developing countries as 

individuals who share our values—ingenuity, 

determination, pride and persistence—who 

were born into unlucky circumstances.  

 Portray people in developing countries as 

helpless, voiceless “others” who need to be 

rescued.  

 Using terms such as “the world’s poorest” is 

not forbidden, but they should only be used in 

combination with messaging that invokes 

shared values such as dignity and pride. 

Don’t Do 

31 



Show that development works through 
partnerships 

 Highlight the active role recipients play in 

achieving self-reliance and building their own 

futures.  

 Show that expertise, effort, investment, risk 

and responsibility are all shared.  

 All our audiences believe change is more likely 

when the countries and people are visibly 

working together, and each are held 

accountable. 

 

 Position donor countries, celebrities or NGOs 

as heroic providers of benefits and solutions 

for poor people.  

 Position development support as a one-way 

street.   

Don’t Do 
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Use progress as a tool — not the story itself 

 Use progress stories when they have context 

and are shared in alignment with beliefs 

people already hold about the world.  

 Frame progress in terms of risk of attrition: if 

we stop now, we will not only fail to make more 

progress, we will lose all the gains we’ve made 

over the last few decades. 

 

 Try to persuade people with progress without 

framing your story through a shared 

value/theme first.  

 Progress stories are important because they 

show that development works, aid is effective, 

and things can change. Progress is not the 

story itself. 

Don’t Do 
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NARRATIVE FORMULA 



Narrative Themes 
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The narrative in long-form 

36 
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APPENDIX 



The Final Four Frames 
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Autonomy 
Self-sufficiency, enduring change, and pride 

Partnership 
Joint-effort, mutual self-interest and equality 

Progress 
Improvement in circumstances, 

success stories and persistence 

Morality 
Urgency of the need, ethical and injustice 



Autonomy Narrative  

The world’s poorest people lack opportunity but they don’t lack pride.  They want to be able to provide for their families 

and live with dignity. What they crave more than anything else is to be self-sufficient and determine their own future. Aid 

in the modern era is about giving people a hand up not a hand out.   

The world’s poorest people face challenges we can barely imagine. Yet so many refuse to give up. Their determination to 

create a better life for their children makes real change possible.  They are not lacking in human potential, just an 

environment in which to survive and thrive. 

Support today focuses on unlocking that potential. Basic healthcare frees people from poor health. People take 

advantage of education and training to flourish in their own communities. For example, farmers learn the skills they need 

to earn a living from their land.  Projects that invest in people and deliver good health give people the kick start they need 

to become permanently independent. 

When this type of support is available to entrepreneurial and motivated people, the potential is massive. Take a farmer 

like Odetta in Rwanda, who was living on less than $1 a day. Now she employs eight of her neighbors thanks to a farming 

skills program. 

Migration declines when people have opportunity at home. They invest in their own communities. A growing number of 

countries who used to receive Aid now no longer need it.  We must continue to work towards a future where every nation 

can be self-sufficient.  

Support those striving to help themselves.  

AU TO N O MY  

40 

Research conducted by Penn Schoen Berland 



Partnership Narrative 

Development is not about blindly giving. Change happens when we work with poor countries in a partnership. When we share 

the same goals and responsibility for achieving them. When we share knowledge, expertise and demand accountability. Sharing 

works because  solutions get amplified when they get passed on. It’s not about one side shouldering the burden, it’s about a 

relationship that pays back both ways. 

Organizations on the ground are more engaged than ever. Governments in poor countries are dedicating more of their budget 

to health, education and agriculture. Their desire to improve conditions in their own countries is also evident in the rise of 

projects they are co-funding with us. They also now contribute their own medical discoveries, innovations and exports to the 

shared wealth of nations.  

Some of the biggest achievements of the last 30 years would not have been possible without these shared efforts: 

The percentage of people living on just $1.25 a day has been cut in half since 1990.  That’s 700 million less people living in 

extreme    poverty – twice the population of the entire United States  

Farmers like Joyce in Tanzania are now earning enough to send their children to high school thanks to a partnership that has 

made better seeds available to struggling farming families  

There have been dramatic improvements in global health: smallpox beaten, polio on the way out, AIDS a survivable disease. 

If child deaths had stayed the same since 1990, 17 million children would have died last year. Together, we’ve managed to 

reduce that to 6.6 million. 

All this has been achieved not by handouts but by partnership - between people and countries. When poor countries improve, 

we benefit too.  We are reaping the economic benefits of more trade partners and the security benefits of more stable 

countries. 

We need to share, not just give.  

PA RT N E RS H I P  
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Research conducted by Penn Schoen Berland 



Progress Narrative 

Progress in the world comes from the persistence of individuals. People who believe that doing something is 

better than nothing. Ending global poverty is a difficult task, but step by step we are gaining ground. Nothing 

important has ever been achieved without perseverance.  With determination and collective effort on both 

sides, the evidence is mounting that we’re making progress.   

Look at the positive changes in the world in the last 50 years. Medical and technological breakthroughs provide 

tools we didn’t have before. Many countries in Asia, Africa and Latin America have left mass poverty behind for 

good. We’ve beaten smallpox. AIDS is now survivable for most who have it. We know that for every year that 

girls attend school beyond nine years old, an entire country’s wages rise by 20%.  

None of this happened overnight and none of it came easy. Creating a network of local health workers takes 

time. So does vaccinating a population or sharing new farming techniques. When we attack the foundations of 

poverty, you  create change that can last forever.  

Success breeds success. In the poorest countries, parents who lived hand to mouth are seeing their kids off to 

school and a brighter future. And the benefits spread outwards. The community with a reliable income can 

invest in a school or a medical center. At the largest end of the scale, countries like Botswana, Morocco, Brazil, 

Mexico used to receive Aid and no longer need it.  

We’ve come too far to quit. 

Keep up the momentum, push for a better world.  

 

P RO G RE S S  
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Research conducted by Penn Schoen Berland 



Morality Narrative 

People cannot help where they are born. It is hard to imagine what life could have been like if we were born 

someplace else.  Many of the things we take for granted, like access to clean water or the most basic 

healthcare, remain desperately out of reach for so many.  A life in the United States is worth no more than a life 

overseas. We can’t look away and ignore the suffering of those less fortunate than us - wherever they happen to 

live.  

It’s a moral outrage that a child under 5 who lives in Africa is 8 times more likely to die than in Europe.  

It’s an injustice that the 85 richest people in the world own the same wealth as the poorest 3.5 billion. 

It’s unthinkable that we might stop helping the world’s poorest people when nearly 7 million helpless children 

die every year. They are dying from preventable diseases for which we have easy access to vaccines.  They are 

also dying from everyday illnesses like diarrhea.  

It’s our duty to support each other. If we turned a blind eye to people in need what would that say about us? 

Helping others is what makes us better people. It’s the foundation for any good society. 

Don’t ignore suffering, help those in need now.  

 

MO RA L I T Y  
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Research conducted by Penn Schoen Berland 



Message Key 

44 
Second Scoring Message Bottom Scoring Message Top Scoring Message 

Research conducted by Penn Schoen Berland 

Message test. See NARRATIVE & MESSAGING INDEX SCORE METHODOLOGY for Index score components 

NAME 
Ranked by Pro Index Score 

MESSAGE TEXT 

1A WOMEN & GIRLS (VALUE VARIATION) Women and girls everywhere deserve an equal chance to thrive.  We must correct the imbalance that is holding them back and let them take control of their own destinies.  

4B HUMAN POTENTIAL (IMBALANCE) 
The world’s poor have the same energy, tenacity and hope as we do. Imbalances in health, nutrition and education leave them unable to capitalize on their potential. If we can correct these 

imbalances, we give them the chance to succeed by their own merit.  

7A CONTINUE V. STOP (AS LOSS AVERSION) 
We have cut child deaths almost in half, beaten smallpox and made AIDS a survivable disease. But withdraw our support and things go backwards. AIDS will be an epidemic once again. More 

children will die needlessly. To stop now would be to lose all that we have worked so hard to gain.  

9A MORAL SUPPORT 
People cannot help where they were born. As humans, we should support one another. If those who have share with those who do not have, then collectively we will all benefit. If we share our 

abundant resources and skills we will make a better world for all mankind.  

1B WOMEN & GIRLS (RETURN ON INVESTMENT) 
Investing in women and girls is very effective.  Empower them and their whole family benefits. Their nations also gain by their contribution to society. For every year girls attend school beyond 

nine years old, an entire country’s wages rise by 20%.  

5A CONVERGENCE 
We now have a proven roadmap for the interventions that will enable us to make preventable child deaths universally rare by 2030.  The knowledge is in place. Now we need a global effort to 

scale up what we know works.  

7B CONTINUE V. STOP (PERSEVERANCE) 
There will always be setbacks but look at what we have achieved. We have cut child deaths almost in half, beaten smallpox and made AIDS a survivable disease. Some people are using ‘it 

doesn’t work’ as a justification for stopping. We say that that doing something is always better than doing nothing. The choices we make today will determine the future we see.  

5B 
CONVERGENCE (LOOKING BACK WITH 

ALTERNATIVE TIME-BOUND MESSAGE)   
We’ve beaten smallpox, nearly defeated polio and made AIDS a survivable disease for most people.  A world where preventable childhood deaths are rare is in sight within a generation if we 

continue to commit to what works.  

2A CORRUPTION (TRANSPARENCY) 
We must be tough on corruption and tough on the poverty that causes it.  We are exposing misuse of funds and achieving greater transparency from governments and organizations. 

Development ultimately reduces corruption too. The more empowered people become, the more able they are to hold their leaders to account.  

4A HUMAN POTENTIAL (BARRIERS)  
The world’s poor have the same energy and drive to better themselves as we do.  The problem is that without removing the barriers of poor health, education and lack of opportunity, all this 

human potential is getting wasted.  

9B SUPPORT WITH STIPULATIONS 
All Aid projects are not created equal and we can’t blindly support all  projects unconditionally.  We should only support aid projects when we know they make a lasting difference. When we 

know they are held accountable. When we know that the beneficiary actually gets the help  intended for them. Only these projects that make a difference deserve our backing. 

3A SELF-INTEREST (ECONOMIC & SECURITY) 
Helping poor people overseas has benefits at home. By prompting developing economies to grow, we are seeing exports to these countries grow faster than exports to major economies. It’s no 

longer about Aid, it’s about smart power that stabilizes fragile states and creates a better, safer world.  

6B 
ODA (ABRUPTION FROM PAST WITH 

REFERENCE TO SMART AID) 
In the past, aid concentrated on urgent need but wasn’t very effective in the long-term. The focus now is on smart aid that creates sustainable change. Rigorous evaluation means we focus 

investment on projects with proven long-term effects and cut the rest.  

3B SELF-INTEREST (AS STATUS) – US ONLY 
If we don’t take a lead in supporting poor countries then China will. They are already the third largest food donor and are investing increasing amounts in African infrastructure.  If we want to 

maintain our position in the world, stepping back is not an option.  

3B 
SELF-INTEREST (IMMIGRATION) –   UK, FR, DE 

ONLY 
Helping poor people overseas has benefits at home too. People often leave their country to make a new life when they lack any opportunity to thrive. By investing in improving conditions 

abroad, we also invest in easing economic migration pressures here.  

6A ODA (EFFECTIVENESS) 
The money spent on Aid is more effective, transparent and accountable than ever. It is much easier now to monitor how money is spent. Rigorous evaluation also means we focus investment 

on projects with measurable long-term transformational effects and cut projects that don’t.  

2B CORRUPTION (AGGRESSIVE) 
Levels of corruption are massively exaggerated. It is the price we must pay for doing this work, but the levels of money lost are tiny compared to what actually reaches those in need.  We need 

to root out corruption but also expose the myth of this dangerous exaggeration. Its scale is dwarfed by the scale of our successes.  



Attack & Rebuttal Key 

45 

Research conducted by Penn Schoen Berland 

BOTTOMLESS PIT HELD BACK BY HANDOUTS PROBLEMS AT HOME 

ATTACK 

It’s a hopeless and bottomless pit. Year after year, 

money pours into places in need but things never 

get any better. In the last 50 years almost one 

trillion dollars in aid has gone to Africa and yet still 

all we see is the same images of suffering. 

Corruption means hardly any money reaches people 

in need anyway. 

Giving money to poor countries creates a state of 

dependency that keeps people poor. In trying to 

help, we do more harm than good. More than a 

quarter of countries in sub-Saharan Africa are 

poorer now than they were in 1960. What does that 

say about aid and development? The fact is, it’s not 

our job to solve the world’s problems and nor can 

we.  Poor countries have to do it for themselves. 

We’ve got too many problems of our own to sort out 

before we try to fix other people’s. We’ve got poverty 

and ill health here too. Our economy has barely 

recovered from the credit crunch. Money sent 

abroad is money not spent at home. You’ve got to 

look after your own before you are in a position to 

help others. 

REBUTTAL 

When the number of children dying from 

preventable causes has declined from 17 million in 

1990 to nearly 7 million in 2013, how can anyone 

say that it isn’t working? If you only see suffering, 

you’re missing the bigger picture. We have cut 

extreme poverty in half across the globe. AIDS is no 

longer a death sentence. We have defeated 

smallpox. Many countries who received Aid no 

longer need it. There is still much to do, but what we 

have achieved should fill us with hope. 

The collective focus is now on Aid that educates.  

Infant mortality has been reduced by teaching 

mothers how to care for newborns and training 

locals to become health workers in remote regions. 

We are helping countries feed themselves by 

equipping farmers with the skills they need to 

maximize their crops. More women and girls are 

empowered than ever before and are playing an 

active role in societies. For example, for every year 

girls attend school beyond nine years old, an entire 

country’s wages rise by 20%. By investing in people 

and their ability to drive their nation’s progress, the 

focus is on long-lasting change. 

Helping at home and abroad are not mutually 

exclusive. Transform their future and we transform 

our own. Our economy is boosted when developing 

countries becoming trade partners. Our security 

grows as nations become stable. Migration 

pressures ease when people have more opportunity 

at home. Meanwhile, the amount spent on aid 

achieves disproportionately large impact. When we 

are talking about extreme poverty, we are talking 

about people struggling to survive on $1.25 a day. 

When people have so little, help can be 

transformative. Most people think it’s more, but our 

spend on overseas aid is less than 1% of our federal 

budget. Is this really the budget we are prepared to 

chop when it does so much good? 


